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Abstract
Based on research on the potential of logistics and supply chains link to agro-tourism
through learning the lifestyle AmphoelanSaka, Nakhon Si Thammarat. The purpose is to
study the potential of logistics and supply chain link to agro-tourism. It can also be used to
develop the potential of logistics and supply chains link to agro-tourism through learning the
lifestyle AmphoelLanSaka, Nakhon Si Thammarat Province.ln order to meet the needs of
tourists effectively.400 tourist inquiries and government / private sector interviews. And 5

entrepreneurs. From the questionnaire, the visitors had the highest level of feedback.
Community tourism (i = 4.29, S.D. = 0.55).Personnel &: 4.50, S.D. = 0.34) and attractions
(;: 4.45, S.D. = 0.54), respectively. There were two levels of opinion: physical flow
(i = 3.82, S.D. = 0.62) and information flow (i = 3.94, S.D. = 0.56), respectively. What needs

to be improved is the first one in the view of tourists who travel are Physical flow and
information flow. In terms of access to the attractions, there are parking spots that are not
enough to meet the needs. Transportation to and from public transport is available. And
banners or symbols. Signpost Including the point of view / danger signs to facilitate access to
the real tourist. The public / private sector, the community, must be involved in the
development of integrated. It's a great way to get around the tourist attractions, parking
places and transportation services in the tourist areas. Including information exchange /
information gathering tourist attractions. To send to the relevant government / private agencies to
promote the development of a variety of channels. There may be public relations in the Tourism
Authority of Thailand (TAT) on the Internet and the website of the Sub district Administrative
Organization and in the view of the public / private sector. And entrepreneurs has given
importance In promoting tourism development. And management development Provide
enough parking space for tourists to facilitate easy access to tourist attractions. The network
also links tourism to nearby tourist attractions. To increase revenue opportunities. Make a

career for a sustainable community.
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